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Enhancing the health and well-being of all Americans

This is how the Terminal is becoming the Vit
backbone to financial businesses of the future - The.




8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 47.5
years old (2.6% younger than average) and have a $101,633 (6.5% higher than average) annual household...
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Adg.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 49.7
years old (1.8% older than average) and have a $129,046 (17.% higher than average) annual household...
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health A ‘s.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 48.6
years old (1.5% younger than average) and have a $112,738 (12.3% higher than average) annual...
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Aés.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 43.2
years old (11.3% younger than average) and have a $118,014 (17.6% higher than average) annual...
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 56.

years old (5.6% older than average) and have a $116,683 (14.7% higher than average) annual household....
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.% more likely
to be a college graduate, 8.6% more likely to work full-time, 4.6% less likely to be married, 10.6% more
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2itt b Stage in Life: Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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\!"' more likely to be a parent of 1 or more children

7 9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
) Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 12.1% more
likely to be a college graduate, 7.7% more likely to work full-time, 2.9% more likely to be married, 51.2%
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



7 9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 11.8% more
likely to be a college graduate, 8.3% more likely to work full-time, 10.8% less likely to be married, 12.1%
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



7 8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 11.6% more
likely to be a college graduate, 6.3% more likely to work full-time, 10.8% less likely to be married, 41.2%
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211t b Stage in Life: Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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7 8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 19.4% more
likely to be a college graduate, 18.9% more likely to work full-time, 20.% more likely to be married, 9.4%
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more likely to be a parent of 1 or more children
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 4.7% less likely

to own their home, 17.3% more likely to own a higher valued home, 2.3% less likely to have a single-family

home, 26.1% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health At!:ls.
| Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 2.% less likely to

own their home, 15.7% more likely to own a higher valued home, 1.% more likely to have a single-family

home, 43.8% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Alds.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 4.1% less likely

to own their home, 5.6% more likely to own a higher valued home, 6.2% less likely to have a single-family

® Pets in Home: Adults 18 or older

home, 12.7% more likely to have a dog.
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o B 8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
AR ARE=e Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.8% less likely
to own their home, 3.7% more likely to own a higher valued home, .7% less likely to have a single-family
Sl |e=F= home, 37.1% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.2% more likely

to own their home, .3% more likely to own a lower valued home, 2.7% less likely to have a single-family
home, 57.2% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 3.1% more

likely to look up D-I-Y advice online, 4.9% more likely to always vote in local elections, 28.7% more likely to
belong to a gym, 13.3% more likely to fly do

Recipes [ Mealth  mestaurmant Online Phone Dot-vourseH  medical Mome/  Finess/piet apparel/ lobsearch/  Camer
Meal lanning information information / /VideoCall  Advice  Services/ Gamdenideas Information Besuty idess Postresume Development Spirituakity
Sugessons Reviews  (skype, Information
FaceTime,

el

Hheostes  dudiie Wammloh Ssmek|omeser

Classes  [Research  [You or Your
Schools, Child's)
AppEcation

Financing]
% who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads W USA

Political Activity: Adults 18 or older

86.3%

Registered to Vote Democrat / Lean Rep\sblucan /lean Independent/ None
(In District of Residence) Democrat of These

Presidential Elections: Always
Presidential Elections: 5 i E
e e
Sl ide Elections:
Photography Pareating/ Online Dating
{snapfish, FamilyAdvice  Service —
el Local Elections: Always
#c) Local Elections: Sometimes

= who Asked Their MD to Prescribe a SPEQRC DRUG due to Health Ads mUsA

«
@ﬁTop—S‘O past 12-months Active Lifestyle Activites:

57.4%)

E‘m

Adults 18 or older

i h

\k Past 12-months Domestic Airline Trips: Adults 18 or older
1838
e I ——".

4rips 8,72

S tigs ” B

& 6.5%lew Domestic past year:
10+ trips PR ELR:LlS 4.7 vg, # Domestic Fights: I e W M

Pl P o e o e

Grilling- Lawn Care Gardening Bicyding Swimming Veolunteer Hiking - Belongto Bowling. Camping Jogging- Fishing Boating GrupFitness. Yoga- Pdates Basketbal Adult Follow a Competitive Soccer Caregiver of Football Tennis Snow Skiing - Hunting Softball - Organized
Outdoor (Flowersor ‘Work Backpacking Wealth Club or Runming Class Continuing  Weight Loss  Video Gaming Aging Parent Snowboarding Basedall Road Race
cooking Vegetsbles| Gym ucanon prgem or Relative (5%,
marathon,
#who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA )
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




® r} LI') 9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
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9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 1.6% more

likely to look up D-I-Y advice online, 3.4% more likely to always vote in local elections, 4.5% more likely to
belong to a gym, 12.2% more likely to fly dom
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




O ’} U_, 8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
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8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 4.4% less

likely to look up D-I-Y advice online, 18.4% more likely to always vote in local elections, 3.4% less likely to
belong to a gym, 11.6% more likely to fly do
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Outdoor [Flowersor Health Club or Running Class Crafts Backpacking
cooking  vegetables) Progam
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
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10+ trips 84,430

Adult
Weight Loss  Continuing
Education

Camping

= WPB

\M Past 12-months Domestic Airline Trips: Adults 18 or older
L 10,030
2 trins 13,0,
3 rips 2%
4rips s.1%

S tigs e

Sf year:

TR 59.8% |
4.4%  Avg.# Dome.mc Fllght‘s 45 HEEYEE

P =i h % o
P
Bl ]~
Caregiver of Foothall Tennis Soccer Competitive Organized Hunting Softball - Snow Sking -
Aging Parent Video Gaming  Road Race Baseball  Snowboarding
or Relative 5%,

Marathon,
e}

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Past 30-days QSR Users: Adults 18 or older

o |

1time

12.3%
.1%

2times

3 times

—

= who Asked Their MD to Prescribea SPECIFIC DRUG due to Health Ads musa
Avg. Monthly QSR Meals:

4 times

S5times

6 -9times

10times or more

Total Monthly QSR Users:
90.5% 83.4%

8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.5% more
likely to use QSRs past mo., 8.1% more likely to use Sit-Down Restaurants past mo., 29.5% more likely to use

Casinos past yr., 56.9% more likely to smoke ci

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
a :

1time

®

17.0%

3 times 11.8% y

 who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Avy hly Sit-Down R ant Meals:
77.8% 72.0%

2 times

4 times

5 times

6-9times

10 times or more

mUSA
Total Monthly Sit-Down Restaurant Users:

Drank Past 30-days: Adults 18 or older

Liquor

109,173, 41.6%

6! 040 24,

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/
Coffen 83t Sparts Bar  sakery Other
Asian
# who Asked Their MD to SPEGIAC DRUG Ad mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MD to Prescribe a SPECIFIC DRUG due... 30.0%

usn 19.5%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines x
Table Games (Craps, Poker, etc.)

Bar / Nightclub 9.1% .

21,741,207 _8.3%

Upscale Restaurant

Stage Show / Concert

W 12.5%
7.2%

— -V sors s
Microbrew / Craft Beer 1},1'55;? | Spa
Other Gambling Casinos visited past 12 months: Yes
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who Asked Their MD to Prescribe a SPEQIAC DRUG due to Health Ads mysa

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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; 1time
% 2 times
3 times
4 times
5 times

6 -9times

10times or more

Past 30-days QSR Users: Adults 18 or older

18. .%.

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Avg. Monthly QSR Meals:

Total Jlggg[’gﬂv QSR Users:

86.2%

.. r
3,354 586

= MSP

use Casinos past yr., 118.5% more likely to smoke

9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.6% more
likely to use QSRs past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 28.3% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

21.7%

2 times

17.0%
3 times 13.3%

4 times 8.4%

5 times 6.1%

6-9times
10 times or more 0.5%
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads | MSP
Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:

83.6% 75.3%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

2.3%)
7.2
Pz

wings/ Bagel/  malian Steskhouse Upscale  indian /
ai/
# who Asked Their MD to Prescribe a SPECIAC DRUG due to Health Ads

Chinese  Mexican
House/ Burgers/ Doaut/ ™,

Coffee Bar sports sar Other

Asian

amsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MO to Prescribe a SPECIFIC DRUG due... 20.4%

mse 12.5%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liguor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

1,707,222 43.9%
1,141,437 29.3%
1,104,361 28.4%

18.3%
13.3%

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Msp DMA

Scarborough R2 2025: Aug24-Jul25

-v v
¥

u MSP

Qual intab

Activities: Adults 18 or older

31.6%

Past 12 months Casino
Slot Machines S aon

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

245,683 11.5%

9.9%

385,274

ml

Upscale Restaurant 8.3%

Other Gambling 43;5‘2%
Spa W 10.7%

Casinos visited past 12 months: Yes

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads =MSP
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Used Past 30-days: Adults 18 or older
wil

—“
" h
Marijuana / Cannabis Cigarettes Vape

= who Asked Their MD to Prescribe a SPECIAC DRUG due to Health Ads =MSP

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Past 30-days QSR Users. Adults 18 or older

‘ hln 1time

3 times

17.3%

4 times

5 times

6 -9times

10times or more

17.3%

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Total Monthly QSR Users:
86.4%

85.8%

Avg. Monthly QSR Meals:

to use QSRs past mo., 8.2% more likely to use Sit-Down Restaurants
Casinos past yr., 31.3% more likely to smoke cig

9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are .6% more likely

past mo., 28.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

16.9%

2 e S
10 times or more m

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly Sit-Down Restaurant Users: ly Sit-Down ant Meals:
77.1% 71.2%

W STL

Avg.

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Domestic Light Beer
Domestic Regular Beer

Wine

oo s _
Microbrew / Craft Beer i
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSTL
STL DMA Scarborough R2 2025: Aug24-Jul25 Qual in

1,043,503 41.6% -

v

tab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Mexican Wep/ i smdem:pd!
Burgers/ House /
sports ear Caffes Bar

Pz

nasan upsale  Seatsod

nnw
= who Asked Their MD to Prescribe a SPECAC DRUG due to Health Ads msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MO to Prescribe a SPECIFIC DRUG due... [SEIESIIRIN 24.0%

ST 051.148 18.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 28

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Sports Betting

4.5%
3.5%
2.0%

B 1

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Stage Show / Concert
Spa

Other Gambling Casinos visited past 12 months: Yes

mSTL
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

=who Asked Their MD to Prescribe a SPEGAC DRUG due to Health Ads =sTL

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Past 30-days QSR Users: Adults 18 or older
2 N ; 1time %

2times

3 times

4 times

10.2%
12.5%
= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Jlggg[’gﬂv QSR Users:

5 times
6 -9times

10times or more

=CIN

Avg. Monthly QSR Meals:
86.9%

Y B

Casinos past yr., 62.1% more likely to smoke ci

8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Adé.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 7.3% more

likely to use QSRs past mo., 2.7% more likely to use Sit-Down Restaurants past mo., 26.4% more likely to use

[ 1time 14.1%
2 time: |
3 times 13.6%
5 times 6.8%
10times or more | g IS

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly Sit-Down Restaurant Users: ant Meals:
78.4% 76.4%

ECIN

ly Sit-Down

Avg.

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor

Domestic Light Beer

28.7%

536,363 —27.7%

Wine

Domestic Regular Beer

523,991 27.1%

Imported Beer FoEE 17:'5% - v
Microbrew / Craft Beer 101';":% i
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads uCiN

CiN DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Tk

Mexican  Chinese

Coffee Steakhouse Wings/ faian  Bagel/  Upscale indian/
House / Burgers / Bonut / Thai/
Coflen Ear Sparts Bar Bakery Gther
asian
who Asked Their MD to Prescribe a SPEIRICDRUG due to Health Ads =aN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MO to Prescribe a SPECIFIC DRUG due... [ST0ANIIY 34.2%

an m_ 18.9%

Past 12 months Casino Activities: Adults 18 or older
Bar / Nightclub - :

207,628 10.7%
200,321 10.4%

135,796 7.0%
6.0%

4,7%
| 2.5%

g

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

38.4%

Casinos visited past 12 months: Yes

w
o
o

ECIN
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

Vape

= who Asked Their MD to Prescribe a SPEGFAC DRUG due to Health Ads =CIN

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Past 30-days QSR Users: Adults 18 or older

= Ltime ey e
I —
]
11.0%
—cy 7

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Avg. Monthly QSR Meals:
75.9%

e EEPTEE S0
1452304

2times

3 times

4 times

5 times

6 -9times

10times or more

= WPB

Total Monthly QSR Users:
85.2%

8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to

use Casinos past yr., 26.2% more likely to smoke

Prescribe a SPECIFIC DRUG due to Health A&s.

Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 12.1% more
likely to use QSRs past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 20.2% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads u WPB

ly Sit-Down ant Meals:

Total Monthly Sit-Down Restaurant Users:
84.7% 73.0%

e I - EEZEE

Avg.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mescn Steakhouse Wings/
Surgers /  Wouse / Thai/
Sparts Bar Coffes Sar

= who Asked Their MD to Prescribe a SPECIAIC DRUG due to Health Ads =WPB

who Asked Their MO to Prescribe a SPECIFIC DRUG due... 27.3%

wen 16.8%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
a2w1

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

662,172 34.6%
463,299 24.2%

Wine
Imported Beer

Domestic Regular Beer

pomescvancson g ()
Microbrew / Craft Beer m 12.1% i
= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = WPB

weB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

1 g
Bar / Nightclub %6%.
Sports Betting 0%
sea BB 13%°
Other Gambling m 3.5% Casinos visited past 12 months: Yes

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads =\WPB
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Used Past 30-days: Adults 18 or older

Cigarettes Vape

Marijuana / Cannabis

= who Asked Their MD to Prescribe a SPEQAC DRUG dueto Health Ads =WPB

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Investments Owned: Adults 18 or older
401K Plan
T e
Stocks or Stock Options
Mutual Funds “-”"

IRA (Individual Retirement Account)

17.0%

, 934 13.7%

Money Market Funds 13.6%
2,195 9.4%
Bande o

Other (Crypto / NFTs / Metals, etc.) grpvips ";f’;’;

529 Plan / College Savings Plan ”f;;

Checking Debitor ATM  Savings

8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 11.2% more

likely to have a 401K, 22.1% more likely to have an Auto Loan, 19.2% more likely to Invest/Trade Stocks

Online, 20.9% more likely to pay with their Debit C

Financial Services Has and/or Uses: Adults 18 or older

11.2%
6.8% 6.4% cak 5.3% 45%

y

Credit Card Online Mobile Online Bill Home

Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m{g Account Mortgage Loan or Home
- Equity Loan
u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m USA
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 2 = 3 289
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) .
Real Estate Agent
3.4% 4.0%
Estate Planning ! o OO - Tl i
Divorce / Family Attorney r: 1.7% (*Past 12 Months) PayPal Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  GooglePay  American StoreCredit  Discover  SquareCash  Facebook Samsung Pay

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m USA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Express Card
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads WUSA

Messenger

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



v 9.% or 350,006 of MSP DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ad!s.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 2.5% more likely
to have a 401K, 41.% more likely to have an Auto Loan, 25.2% more likely to Invest/Trade Stocks Online, 38.%

SR oetis more likely to pay with their Debit Card

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
PPN
Mutual Funds 15_?.3%
Money Market Funds ,41.‘;92‘*

Stocks or Stock Options

430,534 11.1% e 12.7%
5 6.9%
oo e e vt ) B 55 i s Ml s I
529 Plan / College Savings Plan 325,350 TS Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
- e Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
7 Account Mort, Loan or Hom
Second Home or Real Estate Property To% e gage E::’W l.oa':e
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = MsP = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads uMSP

Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Onnetesting Stock g
Insurance Agent at a Local Office (not online) m 1755

12.7%
Real Estate Agent 2.3% TR 9-8% 9.2% 5 7.7%
4 2.9% 3.0%
Estate Planning e 2',_22; Laoc Lo ; « ey - N |
. § *Past 12 Months, visa Venmo  DebitCard MasterCard le Pay Zelle Cash Discover  American  Store Credit Google Pay SquareCash  Facebook  Samsung Pay
1.6%
Divorce / Family Attorney " o7 Express card Messenger

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads uMSP w who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads u MSP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 183
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



z O /} L‘) 9.4% or 236,701 of STL DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 18.8% more

d Bl A s e likely to have a 401K, 15.7% more likely to have an Auto Loan, 5.6% more likely to Invest/Trade Stocks Online,

| 30.2% more likely to pay with their Debit Ca

S k'"' B zoets P

mﬁ Alnvestments wned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

1,112,577 44.3%

IRA (Individual Retirement Account) e i

15.3%
401,697 16.0%
12.9%
Money Market Funds m 127%
13.8%
sonds  EER v

Other (Crypto / NFTs / Metals, etc.) mﬂ;-”"

Stocks or Stock Options

Mutual Funds

125.2% o
P ] e ———

i 021 7.1% Iz L6 ey o
529 Plan / College Savings Plan 9.1% Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 8% Account Mortgage Loan or Home
6.3% Equity Loan
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSTL

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSTL

Professional Services Used*: Adults 18 or older | {y'Past 3-Months Payment Methods Used: Adults 18 or older

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online) o7 Jéi 9‘2%11‘0%
v @@

Accountant

218,926 8.7%

8001 3.4%
Real Estate Agent a.2% 5o 7-4%  7.0% 6.9%
0% 3.1% 3.9%
Estate Planning 1% . N , - e
' PayPal Venmo MasterCard Zelle le Pa Cash Google Pa Discover  Store Credit ~ American  Facebook uare Cash Samsung P:
Divorce / Family Attorney Fléi% (*Past 12 Menths) P Apple Pay App 00§ Y sq ng Pay

Card Express Messenger
m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSTL

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads WSTL

STL DMA Scarborough R2 2025: Aug24-Jul 25 Qual Intab 202
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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: 8.6% or 166,947 of CIN DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 17.5% more

likely to have a 401K, 51.9% more likely to have an Auto Loan, 30.2% more likely to Invest/Trade Stocks
| Online, 7.8% more likely to pay with their Debit Ca

mﬁ Alnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds MH‘“'”‘

Money Market Funds l;;'g%
529 Plan / College Savings Plan m 18.%
Bonds m”:u'm

Other (Crypto / NFTs [ Metals, etc.) :g

5 4.2%
4.6%

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads ECIN

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 18 or older

17.1%

8.5% 8.5% 8.7%
b e

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home

Equity Loan
» who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mCIN

Professional Services Used*: Adults 18 or older

Tax P tion Servi
ax Preparation e Erp— ST
Fiandal Planncr
315,819 3%
Online Investing / Stock Tradi
! ing/ A 223 157 11.5%

Insurance Agent at a Local Office (not online)

Accountant

Estate Planning

3.7%
2.3%
Real Estate Agent ! 2.?1:3?‘
Divorce / Family Attorney m 0;0%

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads uCIN
DMA Scarborough R2 2025: Sep24-Jul25

(*Past 12 Menths)

Qual Intab 205

CiIN
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L—

PayPal VISA

Past 3-Months Payment Methods Used: Adults 18 or older

8.9% 98%  0.1% g4y

i - - s
e TN

CashApp  ApplePay GooglePay Store Credit American Discover  SquareCash Facebook Samsung Pay
Card Express Messenger

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mCIN

DebitCard  MasterCard Zelle

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



: 8.1% or 154,907 of WPB DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...‘
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 18.4% more

likely to have a 401K, 63.2% more likely to have an Auto Loan, 57.8% more likely to Invest/Trade Stocks

- @ | Online, 18.8% more likely to pay with their Debit C
mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan  progem 36.7% :

IRA (Individual Retirement Account)

12.6%

Money Market Funds  pevarers 1;_33'526

6.9%

Other (Crypto / NFTs / Metals, etc.) 7':?;’,%

3.29 - 10.0%
-5% 4.7% 44%  4.3%

Second Home or Real Estate Property _1% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Personal Loan  Home  Studentloan Refinanced
b ki Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
i Account Ls H M
529 Plan / College Savings Plan YT 52% . ?qm L::“\e lortgage
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 7

hours, 3 minutes and 43 seconds each week with All Forms of Media.
82.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 42
| minutes each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 4 days, 4
hours, 29 minutes and 57 seconds each week with All Forms of Media.

91.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 8 hours and 4 minutes
each week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 2
hours, 44 minutes and 18 seconds each week with All Forms of Media.

92.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 8 hoursand 11
minutes each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 10

hours, 16 minutes and 31 seconds each week with All Forms of Media.
81.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 30
minutes each week listening to All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 19
hours, 11 minutes and 32 seconds each week with All Forms of Media.

81.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 11

hours, 30 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 2 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supporte
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



[f‘ J&d O Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 2
= “n@ hours, 55 minutes and 13 seconds each week with All Forms of Ad-Supported Media.

85.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 19
k'"' zoetis minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Support

Avg. H:M:5/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 57.1%

who Asked Their MD to MsP
Prescribe a SPEQAC DRUG

% of Total due to Health Ads
Weekly H:M:

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m MSP

MSP  DMA  Scarborough R2 2025: Aug24-Jul25  Qual Intab 183 MINNEAPOLIS-ST, PAUL  DMA  Scarborough R2 2025: Aug24-Jul25  QualIntab 2,081 Hubbar Sha'"fe qu Evtehr_vthins
or Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved, BROADCASTING

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 9
hours, 51 minutes and 59 seconds each week with All Forms of Ad-Supported Media.

90.3% of Adults 18 or older who Asked Their MDD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 41
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Support
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 11
hours, 35 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 6 hours and 47
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supporte
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 23

hours, 38 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
79.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 24

minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supporte
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




| Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 30 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to
Local AM/FM Radio for an avg. of 60.4 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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{Average week] Total pessons % )

5

Grocery Stores

Search (Google, Bing, etc.) 4.9%

News/Weather fSports (Websites/Apps) m Local AM/FM Radio Local AT‘;’ F;vl Radio
66.1 >
EmailText/iM/ Zoomyete. (Personal & Work) c"ss, Wl Local TV Stations Search ions Search
Local AM/FM Radio 2 ; ’ Avg. Hours+Minutes/day with All m 2hks (_GDG:E“" el Illboar::k& [E_‘I:_"Dgle’ Netflix
Forms of Media: Adults 18 or older Billboards & Signs | 'nstagram Bing, etc.) igns (Weekly INg,... 27.9
Facemosk 50 38.0 Drivers)
£ (Weekly Drivers) £ 4;"
Games/Fantasy/Betting Sites m 59.3 News/We 2 Games/ News
Local TV Stations ! - 93 _ m EnalFfi‘ew‘lMI Fantasy /Wea
Mo premium e T newors (A Opet EYEL I Non-premium Cable [SEIAISXUANIZZS Non-Premium Cable TV [INZGOMEIENN instagr /Betti- the...
& who Asked Their MD to . TV Networks om,etc. (Personal Networks (Personal & am
Instagram Prescribe a SPEGIRC DRUG m 20.8 & Work)... 89.1 Work)... 27.4 Groce... = B..
due to Health Ads
Netflix ; .
wwho Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUsA ® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads W USA
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
- 3 3 % (avervoe oo
e g
Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers) Billboards & Signs
Local AM/FM Radio (Weekly Drivers)

59.9 49.2

Amazon

Billboards & Signs = Prime/IMD
(Weekly Drivers)  b/FireTV
[10:5% 59.3 410
8.1% B Local TV Stations | FGEEBOOK T : I
Avg. Hours+Minutes/day with All i 67.6 Email/Ti Shop
Forms of Ad-Supported Media: - I M/Zoom, ping.

Adults 18 or older (incl

News/Weather/Sports (Websites/Apps)

Local AM/FM Radio
Email/Ti
Local TV Stations Mn:;‘ f" Search
99.7 SHEOOC (Google,
(Personal Bing, etc.)
Facebook Work)... 284
483

Facebook
Email/Text/IM/Zoom,etc. [Personal & Wark)

Local TV Stations

(Personal &
Work)...

(152
. 29.1
(535 ]

Instagr

Non-Premium Cable TV Networks am

- —— o

who Asked Their MD to USA

Shopp News/W
Amazon ing eather...

Non-Premium Cable TV [Prime/IMBb/Fic| (incl.  instag
Networks elv Food/ = ram Groce G

Search
(Google, News/

Non-Premium Local AM/FM
Cable TV Networks Radio

Gas Stations/Convenience Stores Prescribe a SPEOAC DRUG 4 Bing,... Weat... A
Fosiit i % 75.7 60.4 8 85.0 206 Auct.. 212 Iy.. a
Amazon Prime /IMDb/FireTv ER
mwho Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUsA m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510 5 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 - for Anything .

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 10 hours and 42 minutes each day with All Forms of Ad-Supported Media. 85.9% listen to
Local AM/FM Radio for an avg. of 62.8 minutes/day. (Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 16 minutes each day with All Forms of Ad-Supported Media. 90.3% listen to
Local AM/FM Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 12.% of Time with Ad-Supported Media.)
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



:&f]‘l&l o B

laversge week)

Grocery Stores
Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)

ing/Financial /Real Estate (Webs )
Email/Text/\M/Zoom,etc. (Personal & Work)
Facebook

Games/Fantasy/Betting Sites
Local TV Stations.

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

rotal persons:

5 Time. si

OPPEE i TR 5. oo oy wih 1 B
PRREES il P ™7l s 1000 g
m—zm- =

‘who Asked Their MD to

due to Health Ads
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

mCIN

sraas, Dayl

" Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 30 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to
Local AM/FM Radio for an avg. of 58.2 minutes/dayLocal Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 10 hours and 14 minutes each day with All Forms of Ad-Supported Media. 79.% listen to
Local AM/FM Radio for an avg. of 63.5 minutes/day.(Local Radic delivers 8.2% of Time with Ad- Supported Media.)
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18,577,800 or 79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio
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300,719 or 85.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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' 213,844 or 90.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
O representing 41.9% of all time spent daily with Ad-Supported Audio.
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' 131,464 or 78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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7 122,435 or 79.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.
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18,577,800 or 79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
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| 300,719 or 85.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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| 213,844 or 90.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.
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| 131,464 or 78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

e:: c I N Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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| 122,435 or 79.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.
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18,577,800 or 79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Hot AC.
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300,719 or 85.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary,
Country, Pop Contemporary Hit Radio, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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131,464 or 78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot
AC, Adult Hits, and Classic Hits.
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122,435 or 79.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Pop Contemporary Hit Radio, and Urban A
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15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 86.1 minutes every day
representing 29.5% of all time spent daily with Ad-Supported Video.
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J&J O .. 247,080 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

Health Ads watch Ad-Supported Local TV Stations for an average of 120.2 minutes every day
representing 28.4% of all time spent daily with Ad-Supported Video.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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158,552 or 67.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 92.5 minutes every day
representing 32.9% of all time spent daily with Ad-Supported Video.
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109,137 or 65.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 100.7 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Video.
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105,732 or 68.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 132.1 minutes every day

representing 30.6% of all time spent daily with Ad-Supported Video.

M_M—— Avg. Hours Minutes/day with

-— 263%  whosked Thermo o
m 14.7% Prescribe a SPEQAC DRUG
a 1435 dhe wentih Ade

Video: Adults 18 or older

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Sgnr
m YouTube Amazon
e Video Prime/IMDb/ | eriix
325 FireTV... 36.0
Non-Premium Cable TV
6.1% Premium AppleTv+f Networks AppleT Roku +
5 150 | . Cable TV ubo,Pluto, 116.5 v+ fubo The
y Non-Premium Networ... Tubi, etc.... YOU.TUb Pluto... Roku...
s Cable TV eVideo: -
(a5 ] Networks 5 29.1
m 112.7 Kokt Para Hulu/H
2 The... m... Premiu ulu +...
m' Local TV Amazon o
B Stations Prime/IMDB/Fir | Hulu/H | TikTo Local TV Stations Cable i
e 52 | 139.0 eTV... ulu +... ... 115.0 Ve .
2.3%
EWPB u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = WPB

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avag.
Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV {any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Roku + The Roku Channel
Disney+

due to Health Ads
8 who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
DMA

wes

220 69, 1%
D ey LR
_ﬂl"

(ci0z0s |

mw Avg. Hours+Minutes/day with Ad-
m m Supported Video: Adults 18 or older

who Asked Their MD to
Prescribe a SPEOACDRUG

Scarborough R2 2025: Aug24-Jun25 Qual Intab 274

% Time Spent.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube
Video
3222

AppleT
V+,fub
o,Plut
o,Tu...

Non-Premium Cable TV
Networks
107.2

Netflix
12.7

Non-Premium
Cable TV
Networks

112.8

Amazon
Prime/IMDb/FireTV
70.8

Local TV Stations
1524

Hulu...
wes

Amazon

Prime/IMDb/FireTV

63.9

YouTube

Local TV
Stations
111.4

Video
29.1

Netflix
15.1

uWPB = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

= WPB

soefa.ai

* Share of Everything
for Anything _




/: J&J O -. = 15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
— “sn Health Ads watch Ad-Supported Local TV Stations for an average of 86.1 minutes every day
T @m representing 29.5% of all time spent daily with Ad-Supported Video.
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247,080 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
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representing 28.4% of all time spent daily with Ad-Supported Video.
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158,552 or 67.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 92.5 minutes every day

representing 32.9% of all time spent daily with Ad-Supported Video.
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Health Ads watch Ad-Supported Local TV Stations for an average of 100.7 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Video.
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105,732 or 68.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 132.1 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Game Shows, and Movies.
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. 247,080 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning,
Sports, Local News - Evening, Comedies, Local News - Late, and Game
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158,552 or 67.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Local News - Marning, Sports, Comedies, Dramas, and Local News - Lat
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' 109,137 or 65.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Local News - Evening, Comedies, Movies, and Game Shows.
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105,732 or 68.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Movies, and Game Shows.
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29.9% of all time spent daily with Ad-Supported Digital Media.
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251,513 or 71.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 167.6 minutes every day representing
23.9% of all time spent daily with Ad-Supported Digital Media.
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203,593 or 86.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 155.5 minutes every day representing
29.1% of all time spent daily with Ad-Supported Digital Media.
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124,038 or 74.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 174.7 minutes every day representing
29.8% of all time spent daily with Ad-Supported Digital Media.
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121,186 or 78.2% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 151.7 minutes every day representing
23.6% of all time spent daily with Ad-Supported Digital Media.
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‘ 17,762,091 or 75.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
38.1% of all time spent daily with Ad-Supported Social Media.
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251,513 or 71.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
40.3% of all time spent daily with Ad-Supported Social Media.
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184,590 or 78.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 58.2 minutes every day representing
37.4% of all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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123,228 or 73.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 62.7 minutes every day representing
35.9% of all time spent daily with Ad-Supported Social Media.
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116,882 or 75.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 51.6 minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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17,762,091 or 75.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
38.1% of all time spent daily with Ad-Supported Social Media.
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| 251,513 or 71.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
H“@ Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
Q«., | 40.3% of all time spent daily with Ad-Supported Social Media.
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U | 184,590 or 78.% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
1<) )’,\m_.." Health Ads use Ad-Supported Facebook for an average of 58.2 minutes every day representing
37.4% of all time spent daily with Ad-Supported Social Media.
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S Aﬂ@ = Health Ads use Ad-Supported Facebook for an average of 62.7 minutes every day representing
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‘ JL\' aj 116,882 or 75.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

AHE Health Ads use Ad-Supported Facebook for an average of 51.6 minutes every day representing 34.%
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,639;
Local Radio: 18,924; Social Media: 16,686; Non-Prem. Cable: 9,514; Local TV: 8,898
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,887;
Social Media: 14,175; Local Radio: 13,588; Non-Prem. Cable: 8,357; Local TV: 6,503
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,498;
Social Media: 8,957; Local Radio: 8,095; Non-Prem. Cable: 5,415; Local TV: 4,317 reaching
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due t
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Retail Stores

YouTube Music

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

e _ m
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who Asked Their MD to

Prescribe a SPEGACDRUG
due to Health Ads

(Auzroge.pay

19,863,572 or 84.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 59.3 minutes per day driving, seeing Billboards and Signs. 66.3%
Listen to Local Radio Stations Out-of-Home for an average of 3
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
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321,073 or 91.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 54.5 minutes per day driving, seeing Billboards and Signs. 71.8%
Listen to Local Radio Stations Out-of-Home for an average of 38.1
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Top-13 Out—of—Home Media (Persons & % Reach): Adults 18 or older

(Average
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212,872 or 89.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 73. minutes per day driving, seeing Billboards and Signs. 75.5%
Listen to Local Radio Stations Out-of-Home for an average of 39.9
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
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[ 147,448 or 88.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 69.2 minutes per day driving, seeing Billboards and Signs. 65.8%
Listen to Local Radio Stations Out-of-Home for an average of 35.3

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

—
i - m

who Asked Their MD to
Prescribe a SPEAAC DRUG m
due to Health Ads.

» who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mCIN

Top-13  Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
390

Billboards & Signs
(Weekly Drivers) Shopping Malls
69.2 | 213

Walking in
Towns, Cities,
Downtown
Areas
20.8

SiriusXM
14.0

Grocery
Stores

10.2

Restaurants
& Bars

Billboards & Signs
(Weekly Drivers)
55.9

AM/FM Radio
40.6

Shopping Malls
19.6

Walking in
Towns, Cities,
Downtown
Areas
19.1

odcas Retail
Stores
7.2

SiriusXM
11.4

You Spo Ga

Grocery Tub “ff: Ss

Stores B 40
10.5 Lt Dru...

u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

uCIN

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]

oy Stores |

Billboards & Signs (Weekly Drivers)
AM/FM Radio

‘Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Drug Stores

Podcasts

Retail Stores

TV Music Channels

YouTube Music

Doctors' Offices/Hospitals

CIN

T — VR T
B —— RO
e WM
_m

S RO

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads HCIN

Scarborough R2 2025: Sep24-Jul25

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

b S0 [0 [oH [ (X
& S 1 &
: 3 3% 38 (X (Tl

Adults 18 or older
U4 0.8%
- IR W
- T
who Asked Their MD to -
Prescribe a SPEOACDRUG 0.50
due to Health Ads -

Qual Intab 205

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(average oo

 Tie spernt: (2

AM/FM Radio
353

Billboards & Signs
(Weekly Drivers)

Shopping Malls
69.2 213

Walking in

Towns, Cities,

Downtown
Areas
20.8

Doctors'
Offices/Hos
pitals
139

Grocery
Stores
10.2

Restaurants
& Bars
18.5

Podcas | Retail
ts Stores
8.6

YouT |Gas

ube |St=y V.d

M...

Billboards & Signs
(Weekly Drivers)
55.9

AM/FM Radio
38.2

Shopping Malls
196

Walkingin
Towns, Cities,
Downtown Restaurant
Areas s & Bars
191 14.5

Doctors'
Offices/Hos Retail Podca
pitals St sts
124 72

Grocery
Stores
105

% who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

HCIN
* Share of Everything

= for Anything _



Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older

(average week)
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142,166 or 91.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 67.3 minutes per day driving, seeing Billboards and Signs. 66.1%
Listen to Local Radio Stations Out-of-Home for an average of 38.5
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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19,863,572 or 84.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 59.3 minutes per day driving, seeing Billboards and Signs representing
35.7% of all Time Spent with Ad-Supported Out-of-Home Me

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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321,073 or 91.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads spend an average of 54.5 minutes per day driving, seeing Billboards and Signs representing 33.% of all
Time Spent with Ad-Supported Out-of-Home Media.
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212,872 or 89.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads spend an average of 73. minutes per day driving, seeing Billboards and Signs representing 42.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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147,448 or 88.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads spend an average of 69.2 minutes per day driving, seeing Billboards and Signs representing 40.2% of
all Time Spent with Ad-Supported Out-of-Home Media
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142,166 or 91.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads spend an average of 67.3 minutes per day driving, seeing Billboards and Signs representing 43.7% of
all Time Spent with Ad-Supported Out-of-Home Media
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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321,073 or 91.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 54.5 minutes per day driving an average of 31.7 miles each day and
are 96.4% more likely to use Hennepin Avenue than the Metro ave
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[: J&d Q 212,872 or 89.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 73. minutes per day driving an average of 42.5 miles each day and
are 46.% more likely to use Poplar Street Bridge than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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147,448 or 88.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 69.2 minutes per day driving an average of 40.3 miles each day and
are 87.9% more likely to use US 127 (Hamilton Avenue) than the
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142,166 or 91.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 67.3 minutes per day driving an average of 39.1 miles each day and
are 117.6% more likely to use Indiantown Road than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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o BB ‘ 7,657,085 or 32.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
o= f-|@ | Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
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140,414 or 40.1% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day
representing 30.2% of all time spent daily with All forms of Prin
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59,849 or 25.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day
representing 30.8% of all time spent daily with All forms of Pri
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44,892 or 26.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day
representing 24.9% of all time spent daily with All forms of Prin
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53,971 or 34.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Asked Their DOCTORto Prescribe a SPECIFIC DRUG due to Health Ads
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

P18+ who Asked Their DOCTORto Prescribe a SPECIFIC DRUG due to Health Ads
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

P18+ who Asked Their DOCTORto Prescribe a SPECIFIC DRUG due to Health Ads
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who Asked Their DOCTORto Prescribe a SPECIFIC DRUG due to Health Ads
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who Asked Their DOCTORto Prescribe a SPECIFIC DRUG due to Health Ads
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